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Controller General of Defence Accounts
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Ulan Batar Road, Palam, Delhi Cantt.-110010
Ph: 011-2566703, Fax : 25674806 e-mail : aniii.cgda@nic.in

No.Coord-Estt/3012/Circular/IX Dated 28. 01.2022

To

All PCDAs/PCA(Fys)/PIFAs
CDAs/IFAs/RTCs
(Through CGDA website)

Sub: Release of Government advertisements through Bureau of Outreach and
Communications (formerly DAVP) reg.

Please find enclosed a copy of Ministry of Information and Broadcasting,
Government of India OM No.M-24013/34/2021-MUC-1 dated 27.12.2012 on the subject

matter for information and necessary action.

2. The Ministry of Information and Broadcasting has invited attention to their earlier
OM dated 10.10.2014, dated 30.09.2016 and subsequent DOs from the Secretary, M/o 1&B
which provides and reiterates for release of advertisements through Bureau of Outreach
and Communications(erstwhile DAVP) by all Ministries/ Departments and their PSUs.

3 It is accordingly, requested to ensure compliance of instructions contained in the

OM while releasing advertisements.
Gk ngl;val)

Sr. Dy. CGDA (Estt.)

Copy to:
1. IFA Wing (Local) - For necessary action as above.
2. Internal Audit Section (Local) - -do-
3. General Management Section (Local) - -do-
4. IT & S (Local) - For uploading on CGDA Website
~ <
(KSP Srivastava)

Accounts Officer(Coord-Estt)



M-24013/34/2021-MUC-1
AR &R
Government of India
el TF WHROT HATE

i Ministry of Information and Broadcasting
v o, el Haw, A R - 110001
a\\\‘u" _ A Wing, Shastr Bhawan, New Delhi - 110001
N N New Delhi, Datediy 112.2021
OFFICE_ MEMORANDUM
Al P Subject: Release of Government advertisements through Bureau of Qutreach
and Communication (formerly DAVP) reg,

As per Para 23(VI) of Business Allocation rule of Government of India, 1961,
Ministry of Information and Broadcasting is Nodal Ministry for ‘Production and

Me of advertisements on behalf of the Government of India’. Bureau of

0.6{0[ { ')/?/Outreach and Communication (erstwhile DAVP) is the Nodal Directorate under

~ Ministry of Information and Broadcasting to execute this mandate.

/MZ) Attention in this regard is invited to this Ministry’'s O.M. No.M-
24013/28/2014-MUC dated 10t October, 2014 (Annx. 1) conveying the
recommendations of the Committee of Secretaries dated 17t July, 2014 which

9 interalia mentions that Content, Media Plan and display of advertisements by
different Ministries/Departments should be designed by BOC in consultation with
hent Ministries/Departments so that uniformity and consistency with a broad

50 theme is ensured.

3 The Cabinet Secretary vide his D.O. Number 331/2/2/2014-CA V dated 30t
T—_%\—_;i: September, 2016 (Annx. II) to all Secretaries to the Government of India has also
=§g%~{3 pointed out that many Ministries/Departments and agencies of Government of
\:{%—, 2 £| India specially PSUs and Autonomous bodies, are issuing their advertisements
1!.%??.: D D directly to the Newspapers. This deprives benefit of 15% agency commission which
l;% —sa%g\" is ploughed back to the Ministry/Department concerned in case advertisements are
- released through BOC. This was reiterated by DO letter of ‘Secreta.ry, Ministry of

Information and Broadcasting dated 20t June, 2017 (Annx. III).
A
A
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4 Further, Secretary Information & Broadcasting vide his D.O. dated 25%
October, 2021 (Annx. IV) also requested all Secretaries for release of newspaper

advertisements by all PSUs/ Autonomous Bodies under their Ministries through
BOC (erstwhile DAVP) only.

5 However, it is observed that many Ministries / Departments are still releasing
their advertisements directly and at times routing it through their PSUs for
releasing both type of advertisements i.e. Display (Communication and publicity)
and Classified (non communication: Tender, Recruitment and Notices). BOC
provides for a higher rate for advertisements issued by PSUs compared to
Ministries/ Departments. However, PSUs issuing advertisements directly and not

through BOC end up paying commercial rates for advertisements.

6 In view of the above it is requested as under:

1. All Ministries/ Departments and their PSU should invariably release their
advertisements, both Display and Classified, through Bureau of Outreach
and Communication. BOC would decide on the communication plan in
consultation with the concerned Ministry/Department/PSU.

2. Only small advertisements which are less then quarter page in size and are
classified in nature can be released directly by PSUs in exceptional situation.

3. Advertisements relating to land acquisition etc. should be small and a QR
code with web link can be embedded in the same for more details (subject to
legal requirements).

4. As has been recently decided by Government, henceforth display ads with
QR code appropriateiy linked to video and classified ads in hybrid format
only should be issued.

7 This issues with the approval of competent authority

Encl. As ab ' /EFM
necl. As apove. ‘Vikram gz y)

Joint Secretary (P&A)
Tel.: 2307 3775

T0; _
Secretaries of all Ministries /Departments of Government of India



Secret
Most Immcdiate

\

Copy
F.No.M-24013/28/2014-MUC \
Government of India e
Ministry of Information & Broadcasting
(Media Unit Cell)

-----

A-Wing, Shastri Bhavan, New Delhi-110 00!
Dated: 10" October, 2014

OFFICE MEMORANDUM ~——————————

Subject: Review of existing advertisement policy — Recommendations of
Committee of Secretaries (Cos) - reg.

The undersigned is directed to enclose a copy of the minutes of the
meeting of Committee of Secrctaries (CoS) held in Cabinet Secretariat on 17"

July, 2014 on the subject mentioned above.

2

The recommendations of CoS are highlighted as under:-

(i)

(i)

(3ii)

(iv)

(v)

(vi)

(vii)

(viii)

{ix)

Content, mediu plan and display of advertisements by different
Ministries / Depariments should be designed by DAVP, in
consultation with the client Ministries / Departments so that
uniformity and consistency with broad theme can be ensured.

Mandatory advertisements  (occasions of birth and  death
anniversaries of eminent persons and National Holidays) should be

issued by M/o 1&B.

To save cost, only essential information and the link to the websiie
may be provided in the Classified and Tender Ads.

A calendar of theme based / policy based advertisement campaigns
of individual Miristries (such as for Teacher's Day by M/o HRD)
should be finalised well in advance by the various Ministries in
consultation with M/o Information and Broadcasting.

DAVT should be given adequate time for finalising the ad
campaign of various client Ministries.

MHA should notify the list of prominent leaders for the ads on
birth and death anniversaries.

DAVP should be provided 85% advance payments by client
Ministries / Departments, -

Various social medin platforms and websites, Digital Cinemas and
Community Radio Stations empanclled with DAVP could be uscd
{or various Government Advertisements,

There will be no non-payment clients for DAVP, All existing non-
paying / partly paying clients of DAVP should be converted into

fully paying clients.
...Contd/-
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In addition to above, the following points should alse be kept under
iwideration, as part of existing advertisemeni policy:-

(i)

(iD)

For the print media advertisements, the photograph of Prime
Minister should be given in Government advertisements only afier
prior approval of PMO. The proposals of the Ministries /
Departments should be sent to PMO well in advance and
preferably at least five working days before the scheduled date of
publication. The procedure to be followed in this regard is describe
in cetail in Principal Secretary to Prime Minister’s D.O. letter

_ dated 9.8.2014, a copy of which is enclosed.

DAVP issues six Mandatory Advertisements annually (i.e.
National Days on 26* January, 15" August and 2™ October and
also on 23" March (Martyr’s Day), 14" April (Ambedkar Jayanti)
and 31* October (Sardar Pate} Jayanti). In this regard, Ministries /
Departments should introduce advertisements for participation of
General Public in various Mandatory Advertisements.

All concerned Ministiies / Departments of Government of India are

wested 1o take necessary action / issue svitable instructions to all concerned
zanisations under them for adherence to the above mentioned guidelines.

acl: as above ¥ /

( P. Nagarajan )
Under Secretary to the Government of India
Tele:23384853

s ~cretaries of all Ministries / Departments in GOI (as per the attached list)

Tapy also 10;-

I, Secretary General, Lok énbha
', Secretary General, Rajya Sabha
. CVC, Central Vigilance Commission

5. ‘Chairman, UPSC
. Chairman, SSC
. All Media Units, Ministry of 1&B
. CEO, Prasar Bharati
DG, DAVP
10 AS (1&B) / AS (Films) / JS(B-1) / JS(B-1I)

'], PS to HMIB
12. PPS to Secretary (1&B)/ PPS to JS(P&A) /PS to Dir (IP&FS)

3
4, Director, CBI
ﬁ
6
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CABINET SECRETA
GOVERNMENT OF I

) : ¥

s

. BIO:No-331/2/2/2014-CA TICAR <™  Dated : 30 September 2016, 2016
’ 7 ! — | : : Lﬁ(ﬁ‘ f‘rﬁqﬁ' L R ; : Y .

Dear S.ecrefary, Yo\ )
) o EEE TN e
iW T T Lot

'As you are aware, the Directorate of Advertising and, Visual Publicit

- (DAVP), Ministry of Information & Broadcasting is mandated for production and releas

of advertisements on behalf of the Government of India. THis is to ensure uniformity ¢
consistency of content across- all Ministries besides ensuring wide coverage o
Govemmeht'schemeS'and-prog.r_ammes. As per the existirig Advertisement Policy of the
.Government of India, all Ministries/Departments ‘are ‘required to route thei
‘advertisements, including display advertisements, through' the DAVP. In" so far a
recruitment advertisements and tender notices are concerned, these can be issué
directly also on DAVP: rates. |

2. It has been brought to- my notice that despite clear Policy Guidelines, certair
Ministries/Departments and other agencies of the Government of India especially PSU:
and Autonomous Bodies, are issuing their advertisements directly without routing therm
through DAVP. [ssuing advertisements without routing them through DAVP is not only ir
L-}gg‘&ntrave.antion of the existing policy of the Governmgnt of India, but it also results in extrz
) penditure as the Ministries/Departments concerned are not able to get the DAVF
‘rates which are lower than the normail rates of newspapers. Besides, they are alsc
deprived of the benefit of 15% Agehcy Commission which is ploughed back to the
Ministry/Departriment concerned by the DAVP. _

8., You are, acéqrdingly‘ directed to ensure strict. compliance of the above policy by
your Ministry and- also: issue 'appropriate directions immediately to the Attached

. offices/Subordinate “offices, PSUs and Autonomous - Bodies etc. under yous

administrative jurisdictior for the same. The action taken in this regard may please be
conveyed to Secretary, nformation & Broadcasting under intimation to Cabir_wet
Secretariat, at the earliest. . . }

With regards,
— Yaurs sincarely,

A w", /,f_,.,../,/_‘/*
(P, K. Sinhaj}

Shri Ajay Mitsal

Secreatary,

Ministry of Information & Broadcasting
Mew Delhi
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Dear Secre tary,

Kindly  ‘refer to Cabinet Secretary's DO letter
No. 331/2/2/2014-cp I/CA V dated 30.9.2016 and this Ministry’'s DO
letter of even number dated 23cd November, 2016 (copies enclosed)
Instructing all the Ministries / Departments of Central Government to
fnsure strict compliance of the Advertisement Policy of Government of
[ndia by ‘releasing  their Advertisements through Directorate of
Advertising and Visual Publicity (DAVP). "

2. [t has been = observed by  this Ministry  thar some

. Ministrics/'Depax‘tménts and the organisations under themn are st
. releasing their advertisements in Print Media, A report showing the list of
such advertisements for the period November, 2016 to March, 2017 s .

3l
~7 i
ot
Za 3. Io the light of above, | would therefore like o once again reglicst
ey you tu take Aecessary action for strict compliance‘of the direction of
2o Cabinet Secretary to ensure that no Government advertisements are
e released directly, ie. withoys routing through DAVP.
& i e bl
T With regards,,  beat (nghes
' : Yours sincerely,
r P
-
] ﬁ-c?i%“‘" o
(Ajay Mittal)

Encl: As above,

. ;5 ’:fll'E;"j;r?lm
; feh

To, :
Secretaries of all Minisiries," Dep‘ari.rz'le.nl&
AS per Ligy Arlached i

<

s g D.O.Nol(27[2009~MUC (Vol.I) 9
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MINISTRY OF INFORMATION & BROADCASTING
SHASTRI BHAWAN, NEW DELHI - 110001



ARG SR P ey L -;
YET 4 WHRYT FETay |
W waw, 7€ Reeh - 110001

APURVA CHANDRA, ias Ty
Secretary ]/

AR £ {
L S RN GOVERNMENT OF INDIA
‘ MINISTRY OF INFORMATION & BHOADCASTPNG
' ‘ ’ SHASTRI BHAWAN, NEW DELH] - 110001
D.O. No.M-24013/34/2021-MUC-| : 25" October, 2021

Dear Seeneta ny-

As you are aware Bureay of Outreach and Communication (BOC, erstwhile
DAVP) is the nodal Directorate of Government of India for release of advertisements
through Print, Television, Radio, Outdoor and other media,

2 | would like to bring to your notice that most of the PSUs under different
Ministries generally release their advertisements, both display and classified, through
privdte agencies at commercial rates which are considerably higher than BOC rates.
You may appreciate that if advertisements are released through BOC for different media
like Print, Television, Radio, Outdoor and other media, the rates of which are available
at BOC website Www.davp.nic.in, there will be considerable saving in terms of ag
spend.-

3 In this regard, | had convened a meeting with some of the PSUs on 01° October,
2021 in which various issues were discussed, The relevant portion of the Minutes of that
Meeting is enclosed at Annexure.

4 The advertisements through BOC will be released for different media as per the
policies approved by the government which are available on BOC waebsite
Www.davp.nic.in. The release of classified and display ads of newspapers for
Maharatna and Navaratna PSUs will be at 1.5 times of normal BOC rates as per the
policy. For other PSUs normal BOC rates wil( apply.

enclosed).

Encl. As above. ol "‘am@(,, '
Yours sincerely.

(Apurva Chandra)
To

All Secretaries to Governmant of India
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